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The largest network of Military Affinity sites on the web, serving over 10 Million 
Members

Benefits for Members
•Find Benefits Information

•Connect with the Military 
Community through profiles, 
units, and blogs

•Read the latest news and 
information related to the 
military

Military Advantage Overview



Social Media Products:
• Profiles and Communities

• Discussion Boards

• Growing List of Blogs

Early believer in the power of social media and user generated content

Social Media Traffic:
• Converts 6% better than             
non-social media traffic

• Historically has a higher time            
on site and pages per visit               
than non-social media traffic

Our Social Media Philosophy



Marketing Strategy:

Isolate the influencers and reach passionate readers of military defense news and 
information

Campaign Goal:

Increase product awareness to (new) influencers and their (audiences)
Convert visitors into RSS and Newsletter subscribers

Challenge:

Finding influencers and advertising to their audiences manually is daunting, given 
the fragmented nature of social media

Launched in May 2008 with the goal of 
becoming the authoritative                           
Defense and Acquisition Journal                        
on the web

DoDBuzz Overview



BuzzLogic Overview

• BuzzLogic offers a social media marketing 
platform which:

• Isolates and ranks influential content in 
social media across any topic, and
• Serves ads within this influential content

• BuzzLogic’s influence algorithm considers a 
dozen factors to calculate influence of a blogger, 
such as credibility, relevance, linking 
behavior, and reach 



Step 1: Uncover Conversations

Terms mapped to phrases bloggers would 
use when posting on these topics

Topics areas 
include…

V-22 osprey

Nato Missile Defense

GI Bill

AFRICOM

Boeing Tanker

Aviation Week



Other Site Targeting: Same Terms, Different Outcome

Site-targeting recommendations from other networks 
pulled up mostly forums, photo-sharing sites and 
reference information



BuzzLogic Results: Active Conversations



Step 2: Rank the Influencers

Influential 
Blogs/Posts 
for each 
Conversation



Identify Influencer Networks for Ad Placement

9th Most Influential Post

Influencer-to-Influencer
Connections



In Social Media advertising, 
creative is critical.

• Compelling
• Informative 
• Clear Call to Action

Ran on a cross section of     
250 blogs including 
influencers and sites linking in 
to the conversation

Three sizes of creative were 
launched: 160x600, 
300x250 and 728x90.

Create a unique, highly targeted banner advertising campaign to attract 
defense industry influencers.

Campaign Overview



86% higher CTR for the BuzzLogic campaign compared to the historical 
average for targeted banner campaigns

Campaign Results: Influencers Performed

National Terror Alert
Average click-through: .23%

Bouhammer’s Afghan Blog
Average click-through: .56% 



Pre Campaign 
Conversion 

Rate

Lift from BuzzLogic 
Campaign  5.32 %

Conversion
Rate during 
Campaign

Visitors from the BuzzLogic Campaign increased conversion

Conversion Goals:

• RSS Subscriptions

• Newsletter Subscriptions

Campaign Results: Social Media Users Took Action



90% of all campaign visits were new visits to DoDBUZZ. 
This campaign sent 60% higher new visitors than
the site average.

BuzzLogic ads performed an average of 6.25% better
than the site average for Avg. Time on Site

Campaign Results: Social Media Users were 
Engaged Visitors



Key Observations/Learnings

• Active conversations about specific topics attract passionate audiences. 
Highly targeted display ads can perform in this environment

• Social search is different that web search and traditional site-targeting – it’s 
about sourcing information via what “trusted” people are referring to. This 
can get you closer to a “search” like intent.

• Influencers and their network relationships – the nature of linking 
connections matter when it comes to ad performance. Sites that connect to 
each other around specific topics are key targets.

• Conversations offer a new window in analyzing user psychology and intent 
– the nature of conversation can impact ad performance (e.g. higher 
CTRs on conversations that were politically conservative)
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